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2019 marks
the end of the second chapter in the
company’s history since its initial public

documented in previous reports, it has

ber of measures to improve all areas
of our business and prepare us for the

formance in the second half of the

larly to maintain an appropriate bal-

mination and creativity of our people
have all been vital elements in the
year’s performance and the introduc-
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operations from production and sup-
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“T2G will speed
up our path
to operational
and commercial
excellence. It acts
as an enabler of
our strategy and
will accelerate value
creation.”
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Beyond
Traditional
Business
In Healthcare we

boldly going beyond
the traditional tender
business into new areas
such as self-pay.

the interest of all of our stakeholders,
that have been made, and the transfor-

been tested in recent years in terms of
per se has proven more volatile than

“Diversity is
something we plan
to build on. We are
encouraged by the
changes we are
seeing to ensure
that we maximize
our strengths and
improve the longterm sustainability
of our business.”

-

Details of our operational

proved safety record says much about
-

can be found on pages 48
to 49 and pages 83 to 145
respectively.

STRATEGIC REPORT

3

AT A GLANCE

INTERVIEW

KEY HIGHLIGHTS

MARKET
CONTEXT

STAKEHOLDER
ENGAGEMENT

STRATEGY

KPI’S

DIVISIONS

“The Ontex
business model
puts us in a
position of trust –
trust that we will
grow our business
in the right way, in
the interest of all of
our stakeholders.”

ment as our local brands continued to

the results of the plans to re-create
-

pany an opportunity to build trust and

are you on track to meet

successes you want to

further inroads into the important self-

products, the Baby Care team man-

-
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found some real opportunities to make
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of Progress

COVID-19
UPDATE APRIL 7TH, 2020

Our expectations for
the Group in 2020
are positive. The new
structure is bedded in,
T2G is already having

year, on January 30th, 2020, the World
Health Organization (WHO) declared a

geographic spread and
pipeline of new products
are promising.

Emergency of International Concern. On
March 11th, 2020, the WHO Director General
characterized COVID-19 as a pandemic.
virus and minimize its consequences.
With more than 40 years of experience in
personal hygiene, we feel our best course of
action is to continue to produce and deliver
our normal range of vital products to our
customers and consumers.

Innovation is very important to us

it also demonstrates the mind-set of
-

We have implemented measures in all our
production facilities and our global supply
chain to keep our people safe and to ensure

-

hygiene products to healthcare workers and

“We want to make a

anniversary. Any
It is a reason to celebrate and
year, very much on a plant-by-plant

-

to the world
around us through
our products
and how we act.
We manufacture
disposable
products so
sustainability is
hugely relevant to
our business.”

In addition, we are advising institutions on
how our products can help doctors serve
patients for longer uninterrupted periods.
We have also donated tens of thousands of
personal hygiene products to care-givers,
including emergency response teams in
China and Europe.
We thank all Ontex employees around the
that this is not an easy time for them and
their families and we very proud of their
dedication and sense of responsibility in
these challenging times. We have taken the
necessary measures to slow the spread of
COVID-19 and protect our employees, and
this will remain our number one priority
that all pictures of employees in this report

-

opportunities in the healthcare business, the potential for further revenue
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